2022-23 End of Year Report
Parent-Child Education Program

Participant Demographics
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Participants Latino/Hispanic Eligible for Free
Male or Reduced Lunch

Economic Mobility

Pre-AVANCE Post-AVANCE
1%
Enrolled in job training or

educational program
(Not AVANCE)

Full-Time Job

79%

Part-Time or Seasonal Job

(o)
1 A) Interested in seeking
employment or
further education

Retired/Disabled

Unemployed (currently
seeking employment)

Unemployed (not seeking
employment)

*Program Impact

61% 80% 59% 71%

Parent Parent-Child Social School
Empowerment Interactions Connectedness Readiness
Knowledge

“These numbers represent the percent of parents that increased in
each domain from pre-survey to post-survey




